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Abstract: Bleisure (from business and leisure) is a new trend in tourism in which people
link their business travel with leisure travel. (more exactly, with leisure elements). Bleisure
travel can be pre-planned (clients schedule their vacation within the same period of a job-
related trip once the work engagements-exchanges of experience, meetings, professional
conferences, training sessions-are over) or some tourist experiences may be offered by
companies during the job-related trips. Bleisure is a growing trend among “digital
nomads “/millennials (freelancers, online workers) due to facilities as accommodation,
chargers, and wi-fi on buses.
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INTRODUCTION

Back in 2008, [2] made a comparative analysis between business tourism/travel and
leisure tourism/travel and found that there are ten differences between them: core
difference, duration of the trip, expenses and tax implications, focus of the experience,
frequency of the trips, interests being served, manager of the trip, mental process linking
the tourist with the destination, needs underlying the motivations for travelling, and type of
experience. Six of these differences (the ones in bold italic) are “areas where leisure travel
and business travel are generically different” [2].

However, the three authors mention that “some trips mix business and leisure”
(ibidem, 2)-“the practice of going on a trip when some time is spent on business and some
in diverse forms of recreation such as sightseeing, shopping, relaxing in a resort or playing
sport [for a few hours free after daily work commitments, or for a day or more free after
commitments are complete, before returning to their homes in other cities]” (idem)-without
giving a name to this practice which, obviously, turns out to be a good example of bleisure
(< business + leisure).

This paper presents bleisure from different perspectives: bleisure definition,
bleisure typology, bleisure traveller, bleisure traveller’s motivation, bleisure travel
beneficiaries, and bleisure leisure activities. [5,18]

MATERIALS AND METHODS
The material used in this paper consists in a very small number of articles on
bleisure, which points to the novelty of the concept (it was fist mentioned in 2009). The
research method is bibliographic.

RESEARCH RESULTS

Bleisure has been defined as: “travel or another activity that combines business and
leisure” [19]; “the blended travel in which business travellers stay longer at their
destination and/or bring along a friend or family members” [17]; “combining leisure with
professional business obligations when abroad” [3]; “shunning the all-work-and-no-fun toil
of business trips by mixing them with leisure time” [3]; “a trend of business people to add
on some sightseeing to a trip” [1]; “adaptation of leisure by business people to their
travels” [18]; “combining business and leisure” [4,6]; “time in the boardroom paired with
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time at the beach”; “part business travel, part leisure travel [...] combining a work trip with
an extended vacation before, during or after the work event” [6].

Bleisure is also called bizcation (business + vacation), bleisure tourism, bleisure
travel or busitainment (business + entertainment) [5,17].

In Europe, bleisure is practiced in Amsterdam, Barcelona, Dublin, Geneva,
Istanbul, Lisbon, London, Madrid, Moscow, Nice, Paris, and Rome. Outside Europe,
Tokyo obtains the highest score in three indicators: “availability of consumer goods and
services, opportunity for cultural experiences and leisure in general,” and quality of
international links. [6,7,9]

Typology of Bleisure. There are five types of bleisure-altruistic knowledge sharing
(sharing knowledge while travelling due to altruism, engagement and willingness), escape
(escaping from the routine-children, colleagues, home, office, parents, partner/spouse),
experiential (looking to broaden one’s learning experience), research-active trailblaze
(using free time to intensively network and collaborate and “achieve self-imposed goals for
personal or professional gain”), and working vacation (actively seeking “to take advantage
of the opportunity to combine work and pleasure, while still respecting professional
obligations”). [3,8]

Bleisure Traveller. A bleisure traveller:

- Belongs, most often, to middle management: general management, technical
support (Scientific-engineering, IT), vice-presidency;

- Belongs, rarely, to top management: CEOQ, investors, partners;

- Is “an individual who combines leisure with professional business obligations
when abroad” [3,10,11];

- Is, more commonly, a woman;

- Is, more commonly, a young person (particularly a Millennial);

- Prefers face-to-face meetings to get business done “despite the state-of-the-art
technology available nowadays”;

- Travels for client meetings, conferences, conventions, exchanges of experience,
presentations, and team building;

- Works in the healthcare, public administration, and technology sectors.

Bleisure Motivation. Sohaili, Aminudin & Amir [16] reviewed the 2012-2022
literature on bleisure motivation towards leisure attraction and found that the most
important factors that motivate bleisure tourist to visit leisure attractions during business
trips are enjoying convenience, enjoying the environment, enjoying tourist facilities,
escaping, feeling safe, having fun, resting at places of cultural and historical value, seeking
knowledge, and seeking novelty.

According to Lichy & McLeay [3], the five types of bleisure point to bleisure
travellers’ motivation (tangible, intangible, push and pull factors) to travel: “adventure
(escapers),” “knowledge-transfer (altruistic knowledge sharers),” “novelty (working
vacationers),” “research/funding partnerships (research-active trailblazers),” and “thirst for
new skills (experientials).”

A study by Unal & Ozgirel [18] shows the importance of the factors that make
travellers turn their business travel into a bleisure travel and revisit a certain destination:
accessibility of accommodation facilities, activities in accommodation facilities, attitude of
employees providing local transport, attitude of local people towards tourists, attitude of
officials towards female tourists, beautiful landscapes, behaviour of tradesmen in tourist
areas, check infout time in accommodation facilities, cleanliness and appearance of
destination, cleanliness and appearance of natural environment, cleanliness and appearance
of touristic staff, cleanliness of accommodation facilities, cleanliness of historical and
touristic areas, climate features, comfort of the local transport network, diversity of food
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and beverage culture, ease of access to the destination, entertainment and sightseeing
opportunities, existence of guides speaking foreign languages, features of local culture,
feeling peaceful, feeling safe, food and beverage hygiene in accommodation facilities, food
and beverage quality in accommodation facilities, foreign language speaking level of local
people, general service quality of accommodation facilities, general touristic atmosphere,
historical sights and attractions, nightlife attractions, outdoor touristic activities, price of
destination entertainment facilities, price of destination food and beverage, price of
destination souvenirs, price of destination transportation facilities, [12,13] scope of the
local transport network, security of accommodation facilities, shopping opportunities,
tourist information services, touristic image and recognisability, and variety of food and
beverage in accommodation facilities.

Beneficiaries of Bleisure. Are beneficiaries of bleisure:

- The bleisure traveller, because he can bring family or friends with him; he can
develop his career; he can improve his well-being; he can make a compromise between
work duties and leisure time; he can save on travel expenses while considering that he can
travel to exciting destinations, he might bring friends or family along, he might have
friends or family in the area, the additional costs required to extend the trip are not high,
the number of additional nights he may stay at the destination (1-2 nights), and the trip is
close to the weekend; he does not have a lot of regular vacations; he can pay less for his
family or friends [6];

- The bleisure traveller’s company/organisation, because bleisure “improves the
knowledge about the culture of the location he is visiting thus simplifying business
negotiations”; bleisure makes employees “happier and, therefore, more productive”;
bleisure makes hotels offer discounted rates; bleisure provides “an opportunity to recruit
new workers and retain current ones” [6,15];

- The bleisure traveller’s family/friends, who can enjoy more family time together
and do interesting thigs together; and who have an opportunity to save the work life-home
life dilemma [17];

- The local community, who benefits “from the higher consumption of the services
offered through their service providers”; and who benefits from the larger number of jobs
created by tourism [14,20,21];

- The tourism services providers (accommodation, activities, attractions, culture,
food & beverage, transportation) who get higher revenues (from additional services, extra
nights, higher occupancy rates in weekends) in after adapting to bleisure tourism/travel by
adjusting and tailoring their services, thus “offering new services and amenities to make it
easy for travellers to move from work to fun”: adding both flexible workspaces and
meeting rooms and places to unwind and unplug; partnering with travel agencies and tour-
operators “to create immersive experiences like full-day tours and well-rounded
excursions”; serving all types of customers throughout the week and providing tailored
service (“complimentary snacks and soft drinks from the mini bar,” free meals for children
aged no more than 12, kids’ concierge) and recommendations (art, culture, economics,
environment, folk, history, nature, transportation), no matter the day of the week.

Bleisure Leisure Activities. Th most common bleisure leisure activities are: city
touring, hiking, spa, ski touring, golfing, going to the opera, sightseeing, going to the
theatre, and visiting a museum.
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CONCLUSIONS

The following concluding remarks can be made after the study of bleisure:

- Bleisure is a new trend in tourism-it was officially born in 2009;

- Even though business tourism/travel and leisure tourism/travel are two different
things, they fathered bleisure, a growing trend among “digital nomads”/millennials
(freelancers, online workers) due to facilities as accommodation, chargers, and wi-fi on
buses;

- Bleisure has been defined in various ways, but the core of these definitions is
business + leisure;

- There are five types of bleisure-altruistic knowledge sharing, escape, experiential,
research-active trailblaze, and working vacation;

- The five types of bleisure point to bleisure travellers’ motivation to travel:
adventure (escapers), knowledge-transfer (altruistic knowledge sharers), novelty (working
vacationers), research/funding partnerships (research-active trailblazers), and thirst for new
skills (experientials);

- Bleisure travellers are distinctly different from other types of tourists;

- Bleisure travellers’ motivation also is distinctly different from that of other types
of tourists;

- The beneficiaries of bleisure are the bleisure traveller, the bleisure traveller’s
company/organisation, the bleisure traveller’s family/friends, the local community, and the
tourism services providers;

- Bleisure leisure activities are the same as any mass tourist’s leisure activities.
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