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Abstract: The basic premise for a business named „agroturism” must start from the 
concept of “sustainable development” defined by the International Union for Conservation 
of Nature as “a process which takes place without producing, exhausting resources, 
ensuring development”. For the minimization of problems and maximization of advantages 
thought-out development strategies must be used; even so, turism alone, would not be able 
to solve rural problems. 
Simultaneous with the obtaining of economic results, agroturism can contribute to the 
regeneration of rural zones, but if in the long term it will become a dominant activity the 
region may suffer. The purpose must be to help the balanced development of a region and 
not to transform it into a resort, serving only touristic purposes. Herein lay 2 directions: 
- for sustainable touristic development at the local level with positive economical and 
social consequences; 
- for the obtaining of profit and for the achievement of the so-called consumer fidelity 
through quality of the reception and of services. 
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INTRODUCTION 
 
           Historic area of Banat it is located in South West part of Europe, in the middle 
Danube basin, and due to its location, that of interfering of the three physical-geographycal 
regions, central – European, east-European and South European, shows different and 
various natural possibilities of the floral and faune. The Banat area border have oscillated 
during the time according to the historique periods, and that was only due to the fact that it 
is positioned in an interfering area of interests of countries and emperies more or les 
neighborhood. 
 Between 1869-1918, as administration Banat has the following counties: Caras 
Severin, Timis and Toronatal at south side of Mures and counties Arad and Cenad at north 
side of Mures, and in 1924-1950, the Banat area was laying on the counties of Timis – 
Toronatl, Caras – Severin and part of Arad County situated in the south side of Mures. In 
our days, Banat lays on Timis County, Caras Severin County and the south part of Arad on 
Mures river. The inhabitants of this area are the so called “Banat peoples” and what it is 
more important is the fact that neither one of the inhabitants of this area doesn’t consider 
himself otherwise than “Banat people”, regardless of his nationality.  
 So the area situated on the south west border of Pannonia Plain, among the middle 
Danube, Tisa de Jos, Mures and Meridional Carpathians ramification, it is generically 
called BANAT. 
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MATERIALS AND METHODS 
 

The author of this study applied as a working method: date collection, processing, analyse 
and formation conclusions. 

 
RESULTS AND DISCUSSIONS 

 
Banat it is considered an intercultural area where during the time were harmonized 

customs, mentalities, secular practices, religious rituals, etc., belonging to Romanians, 
Saxons, Serbs, swabs, Hungarians, Bulgarians. Banat folklore shows various and original 
ways of manifestation, generated by historic realities and conditions in which was 
recognized. 
 In 1926 Lucian Blaga mentioned about Banat culture “it is an ethnographic and 
popular culture” and forms “Romanian ethnography baroque”. Its deep roots may be found 
in productive soil, the abundance of bread and wine, in the temper with lot of 
consciousness of the people, all covered by the inspiration of a marvelous view.  In Banat 
village you meet everywhere sources of imaginations in abundance flow, the weddings 
have secular ritual, the important holydays over the year aren’t reduced at the two hours of 
mechanic ceremony in front of the shrine, they are alive outside also, reminding the evil by 
the joy of the customs outside the doctrine”. 

The people of Banat villages, as in fact of the all country, inherited during the time, 
a wealthy material and spiritual culture, gathering experience and skills in all fields. The 
people of our villages are, in the same time culture bearer and founder of work tools, 
inventor of the customs and habits form unmemorable times. The general characteristic of 
Banat culture is the inheritance of strong romans, integral part from the culture of 
Carpathian – Danube area.  

Banat shelters have the image of well-maintained home and have realized by 
human from ancient times, with scope of developing the field resources with high relief. 
Some of the shelters became today permanent places, as the ones from north side of Almaj 
Hollow and have also two or three rooms at which are added other rooms for animal’s 
shelter and storage of the hay. The improvements or reconstruction of such shelters is 
needed in order to develop rural tourism activity. 

We add to the past vestige the image of today Banat villages, paths, group of 
houses, the households with all traditional culture elements. 
The house, the architecture, the representative element for the image of the villages, the 
interior of peasant houses, the crafts as: sowing, watching caws, as the popular technical 
installations, mills with bucket, wool processing, objects of worship, so that is the 
unexplored universe of  Banat village.  

The costumes, the look of closes, which was only for the peasants, was crystalized 
from ancient times. Some of morphological elements which compose Banat costumes: long 
shirt, bolero for men, skirt, skirts with tassels, the covering material for women, are the 
definition for Banat costume with a strong personality.  

The peasants of Banat village are the bearers of an inestimable wealth, the one of 
the old customs and habits, send from generation to generation.  
Interesting habits are the summer and spring ones, habits of water: throwing the water at 
the ceremony for the dead, “the song of the fir tree”; all that habits are distinguished not 
only by the creating power of the peoples, their fantasy but also by education values. 



FACULTATEA DE MANAGEMENT AGRICOL 

304 

 

The ancient Romanian habits should be used by the agro touristic services provider 
in order to captivate the tourists interest in such areas. 
These habits are mostly seen during winter holidays, on Christmas and New Year Eve. To 
spend Christmas and New Year’s Eve following tradition, is for the modern peoples the 
only chance of knowing the most valuable values of popular spirits.  

Also, during this period the songs and good humor are the ones which governs the 
Romanian villages, poplar dance, is having place in community center, where takes part 
the entire village, for example: the Assembly of Romanian songs and popular dance 
“Semenicul”; from Resita, Caras Severin County. 

The crafts and pottery represents an attraction for tourists, the main location being 
in Binis, Doclin village. Almost all the shapes are conserving the roman tradition. 
In Banat villages with tradition it may be seen pottery kilns, potter’s wheel, as also furrier 
workshop and looms. 

Protection of the environment became one of the main problems which 
contemporary world confronts, following the need of limitation of negative effects which 
society development has on the nature. 

Establishing and consequent application of a protection policy of touristic potential 
is urgent and strongly necessary because, continuously, appears new and serious damages 
of touristic resources, some, already done, without having the possibility of remedy, the 
measures and actions found for that, in some situations, immediate effects, but, most times, 
prove their utility and efficiency during the time, their beneficiaries being next generations. 

In Banat, the idea of agro – tourism hadn’t existed in political, economic or social 
conception. So as a conclusion there is no knowledge in this field. The main shortages 
determined by that are: the rural houses haven’t been constructed, for an eventual touristic 
activity; the house design haven’t taken into account the sightseeing; the sanitary 
installations haven’t been the object of special items; the rooms are randomly disposed 
without having the possibility of separate entrance; the population is not educated for such 
an activity (concerning behavior, hygiene, knowing of few foreign languages and 
accountancy, organization); furniture in the rooms is very agglomerated by insignificant 
objects, while traditional furniture, the old craftsman shift is putted away. (the export of 
rustic furniture is a negative action for agro-tourism development. 

For a successful activity it is necessary to eliminate such negative aspects and right 
organization of agro tourism. It is necessary to be pointed out as main factor the private 
initiative, but being sustained by the public authorities. 

Having the will of emphasizing the existent potential of the west side of our 
country, with its agricultural character and considering the mosaic of ethnicities, which are 
living together in an exemplary understanding, it appeared the idea of finding a solution for 
sustaining and develop from economic point of view by practicing of a particularly agro 
tourism, under the name of Inter-ethnic agro tourism, where the ethno-cultural implication 
of the inhabitant nations to contribute for the economic development of the area. 

The history of Banat area, confirms the harmony of understanding among different 
origins as nationality, traditions, customs, culture, habits, etc. Common or particular 
achievements of prevalent agricultural works united the inhabitants of those areas so as to 
obtain highly results, by applying the best example, without considering the ethnicity. The 
specific of each household from rural environment, has accent characteristic to farmer’s 
nationality where are combined specific elements such as; architecture, way of action in 
processing the food products, the used tools taken over the time from ancestors, food 
habits, customs.  
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Historic evolution marked the lives and destiny of more of Banat inhabitants and 
not only. Under the conditions of past administration many inhabitants of the rural 
environment from the west area of Romania, have went on other places, although they are 
borne here and have ancestral connections with this places. 

In order to really emphasize, the historic potential, cultural and especially economic 
in localities from West Plain and not only, it is needed an exploitation form of existent 
possibilities, by improvement of agro touristic farms with ethnic specific, agro tourism 
units with local specific, in order to satisfy the consumers requests of agro touristic 
products, in an favorable, quiet, clean and natural environment.  

The climate conditions, soil composition, diversified hydrographic network 
including the geothermal water sources, phreatic waters level, tillage of soil and millenary 
experience of work and life, of the inhabitants from rural environment, combined with 
harmony, obtain spectacular results in achieving of biologic productivity with an pregnant 
ecologic character.  

Ethnic polychrome from the west side of the country, constituted and  constitutes 
an example of inter-ethnic understanding and an example of social co-habitant, fact that 
determined execution of a living standard above the average of the other areas of the 
countries, emphasizing the tolerant character of the majority peoples. 

Beginning with the above mentions and considering the contemporary historic 
stage, when Romania adherence to European Union became a sure fact, for a certain 
economic development of this euro-region, it is necessary the valuing of agro-tourism.  

Promoting such type of revaluation of local resources with ethnic specific, by 
foundation of agro-touristic farms and pensions, makes possible animation of life in rural 
area, after applying of some adequate modern marketing and management methods. 

Possibility of each nationality of organizing one or more agro-touristic units with 
ethnic specific, hosting and alimentation units, contributes in an obvious way to the 
economic-social development of the locality and improvement of living standard of the 
respective community and even to begin a positive competition. 

Customization of each agro touristic unit it is emphasized by: specific architecture, 
designs with specific motives of the respective ethnicity, objects and tools characteristic to 
the way of life; compliance with national port, of music, of celebrations with ethnic 
character; specific furniture and utilities, according to minimum requirements of comfort 
and ambient, correspondent to the classification normative; realizing mini-museums with 
objects of worship, traditional tools used by our ancestors at skills, through which it is 
valued the originality and creativity of respective ethnicity; past occupations or actual 
occupation; ethnic customize of the units of  agro touristic services with conserving of an 
general inter European view, for example – (on the standard type – at the entrance in the 
unit of hosting or at the agro-touristic farm, may be written three quotations, representative 
for the named ethnicity, with translation into Romanian language and one of the 
international spoken languages, preferred in the region); using of menus prepared 
according to tradition and national specific, by respecting the rules of hygiene and service 
imposed by the category approved of the unit or of the agro-touristic complex: preparing at 
client request of some traditional meals which highlight events or holiday, habits and 
traditions specific to the represented co-habitant ethnicity; arranging the adequate 
environment necessary for clients attendance, to some farm activities, such as: feeding and 
caring the animals, plants seeding, harvesting the vegetables and fruits to be fresh 
consumed or picking of herbs. 
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By presenting under the sign of European Union, with application of Romanian 
State sign, and of represented ethnicity, inserted on the background of the UE flag, it 
suggests the idea of mutual trust and union.   

Presentation under the shape of number “7”, on the long part it will be written three 
representative quotations of the nation (ethnicity), represented in the respective agro-
touristic unit – for customization. 

On the upper part at the entrance, on the background of the European Union flag, it 
will be written the words: “GOOD DAY EUROPE!” at all farms (agro touristic units) in 
the region (euro region). Through this sign it will be assured the image of unity of the 
program. 

Anchoring of Romanian flag on the right flag of the background that represents the 
UE flag, signifies the state on which territory is placed the farm or the respective agro 
touristic unit, respectively Romania. Anchoring the flag of the represented ethnicity, 
(National Flag), on the left side of the background of the UE flag, allows ethnic 
particularity, of farm (unit of agro tourism), inducing the ethnic particularity. With such an 
idea the program may be extended to European level. 

This program named “GOOD DAY EUROPE!” suggests the idea of UNITY IN 
DIVERSITY, and in order to be applied  it is need to elaborate a frame agreement, a 
general feasibility study and elaboration of a business plan, necessary legal framework to 
the orientation in order to be applied and in extenso.   

This program may be extended at continental level and may contribute to its 
application, to the social – economic development of euro regions, assuring a proper 
environment for the development of a benefic competition of all participants.  
Promoting such a program is benefic for the development of inter-ethnic agro tourism 
services with benefic effects for economic areas – rural preponderant, and leads to the 
revitalization of social – economic department. 

The inter-ethnic agro-tourism will allow to consumers of such touristic products, 
knowing of different life style, work patterns, allowing a pleasant spending of spare time in 
an clean and healthy natural environment, in an diversified and personalized environment 
in the same time. 

Possibility of changing the ideas, approaching of different types of work and life 
enriches the universe of knowledge, facilitating new experiences, pleasant, by the tourist 
who consumes products offered by practicing such type of agro tourism. 

Inter-ethnic agro tourism makes possible returning to native lands and reliving of 
childhood memories, for those who are willing to experience such things. This group of 
consumers of agro touristic group, will constitute an important number of beneficiaries of 
the future agro touristic pensions / agro touristic farms with ethnic influence and will 
contribute to the sustainable development of the rural places or of the areas from the 
periphery of the agro industrial towns. 

Counties of Romania have been territorially organized according to the Law no 
2/1968, counties which were grouped by regions of development. These regions have been 
renamed by Law no. 315/2004, regarding regional development in Romania.  

From this point of view, social-economic, the region of Banat to which, the 
placement in the west part of Romania, assures also the position of touristic transit through 
the connections realized among the Central Europe countries, Northern Europe with the 
South of the continent, towards Near and Middle East, it is situated among the most 
developed region of the country with an pregnant representation of economic areas, such 
as: agriculture, industry and services.  
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In the Banat rural environment it lives almost 40% of the region population, which 
comprises the counties: Arad, Caras Severin and Timis, and the agricultural surface is of 
1.613.607 ha, agriculture the most significant branch of national economy, being the 
activity with the highest percentage in the rural area, for which reason it should be 
accorded a special attention in order to pass over the existent problems and complying with 
european coordinates. 

Also due to strategic position, placed at the interference of the three regions 
physical-geographic – (central-European, east European, south European), Banat, shows 
natural conditions of an important diversity and variety of the flora and fauna. 

The borders of Banat have meet frequent oscillations during the time and space 
according to historic period, just due to its placement in an interfering area of interests for 
some countries and emperies more or less neighboring, so between 1869-1918, from 
administration point of view, Banat included the counties Caras Severin, Timis-Torontal, 
Arad and Cenad, between years 1924-1950 the counties Timis-Torontal, Caras Severin and 
part of Arad County and in our days, includes the counties Timis, Caras Severin and part of 
south of Mures of Arad County. 

The inhabitants of this territory are named Banat peoples, none of the inhabitants of 
the region doesn’t consider himself something else that Banat peoples, no matter of the 
nationality. 

The territorial differences sometimes quite relevant concerning the structure and 
quality of component elements, their value oscillating between some limits, adjustment of 
material base to the necessity manifested by a local touristic passing, national or 
international and existence of a concordance between the territory touristic background 
value and the degree of representation of material base, assures the exploitation and its 
rational valuing, from touristic point of view.  

If it exists a territory separation from the point of view of country economic 
development, it should exist an touristic separation of the territory, which has to realize an 
optimum view of complex valuation of the whole natural touristic potential and anthropic 
in close agreement with development of entire branches of the economy of the respective 
territory. 

For the limits of touristic area it may be taken into account the grouping in territory 
of the touristic patrimony, of the traffic possibility (infrastructure) between some touristic 
points and of geographic homogeneity of the territory in Banat. 
Such type of separation has the role of discovering, protecting and conserving touristic 
resources and of environment.   

The touristic area it is characterized from the point of view of potential and 
functionality of a territory, and touristic subarea defines the touristic areas which 
individualize itself in the respective area. 

That is why the Banat area should be divided in three areas consisting of plains and 
hills and four mountain areas. 

Also the West region of the country, especially Banat, has, besides an exceptional 
landscape territory, where are successfully interfered the plain, the hill, the mountain and 
waters, and a harmonious understanding between inhabitant nationalities. Due to majority 
share of some ethnicity in an area or even locality, it could be organized, agro touristic 
household/pensions/farms-*, which should comply with general conditions of organization 
and progress of inter-ethnic agro tourism, with emphasizing the particular conditions of 
predominant ethnicity.   
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From that reasons, it appeared the idea of initiating The Program “GOOD DAY 
EUROPE!” idea which can be practiced in every area of the country, but, especially, in 
Banat and in West Region. Banat region may offer to the visitors a great variety of touristic 
products, but has to pass over many obstacles and reticence. The main obstacle is 
represented by bad reputation which Romania has abroad, determined especially by the 
prices compared with lower quality of the services. Under such conditions, it appears the 
question “why a foreign tourist will come in this area, when at the same price he could visit 
other places in Europe?” 

By analyzing attentively the specific of the region and considering the main 
motivations of tourists it may be analyzed strong and weak points of the area and it could 
be established an optimum pathway, on which the agro touristic activity may go forward. 

For success of such activity after analyzing the landscape, finding attractive 
landscape in the mountain area, fishing possibilities, sly and sky slope, caves and natural 
reservation, historic monuments, customs, folklore, must be identified such elements which 
individualize the area, making it attractive and interesting for foreign tourists. It is 
requested seriousness and professionalism in that analysis, because European touristic 
market it is strong and diversified.  

 
CONCLUSIONS 

 
In Banat area are elements which customizes and which cannot be found on other 

territories and these should be promoted, accessed at optimum parameters.  
So it could be taken into account the bellow alternatives: 
‐ landscape originality – Cheile Nerei, Faget Forest on Semenic Mountain, 
Domogled which have attributes that weren’t found in Europe. So, Cheile Nerei, 
completely unadjusted, human intervention is almost inexistent, no human work affecting 
their unique and authentic character. Faget Forest on Semenic Mountain is unique in 
Europe, the fauna and flora from Domogled is also unique, being even an interesting place 
for study for specialists in the field. There are other landscapes, with unique character: The 
Danube from narrow area, mils from Rudaria Valey, the caves from Herculane area, and 
the concerts which every year have place in Romanesti cave.  
‐ Traditions, habits and Banat folklore are highly above the ones from the countries 
in Europe, as also the cuisine from this area represents attraction points for specialized 
ones in culinary field as for beginners also. Specific Banat food, preparing of scotch and 
wine, special recipes for preparing the sausages means an important fact of customizing of 
Banat product. Banat holiday, a holiday of Banat village to present the popular outfit. 
‐ The price may be an important element in customizing the Banat  touristic product; 
‐ Convenient access in the area – it is another advantage of the area, being one of the 
few areas in the country where one may arrive by car, on railway, by plane and on water. 
So all these possibilities offers to potential tourists multiple possibilities of rapid 
movement from one place to another. 

The agro-tourism from Banat region must be integrated in parameters of an 
international program, combined with area tendency and interest and even euro regional, 
including the impelling of the increased number of tourists towards Banat area, following 
some coordinates such as: 
‐ Developing and promoting of a long term tourism based on ecologic principles;  
‐ Harmony of tourism regulations with the one of neighboring countries, respectively 
being part of European Union. 
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‐ Development of cooperation area of tourism professional associations; 
‐ Tourist protection without risks regarding their health and integrity; 
‐ Regulation of tourists’ protection from consumers’ point of view and availability of 
compensate the tourists concerning eventual damages. 

Establishing an agro touristic network at the level of Banat area may contribute to 
development of rural environment, at presenting a remarkable image of Banat area, which 
is so attractive and hospitable.  
Some of the German articles from year of 1999, analyzing Banat potential, it emphasized 
the fact that agro-touristic offer assures, country holidays, hosting, meal, for those tourist 
who doesn’t like the big city life, but a relaxed holiday in a natural environment. 

For those Romanian village offers a return in time, a touristic attraction which west 
countries aren’t able to offer. That proves beside the lower classification the fact that we 
can transform just the lack of infrastructure and of modernization in an advantage towards 
the European countries.  

The novelty of agro tourist Banat product, the existent conditions, the technical-
material base, popular culture, followed by hospitality, interest and motivation may impose 
the Banat village on touristic market and it will make to be known. 

The optimism after analyzing the Banat touristic potential is determined by the 
natural and anthropic advantages of this region compared to others from Europe.  

Promoting the agro touristic Banat village on agro touristic market it is necessary, 
in that way being offered a valid alternative of development for rural environment, of 
reorganizing of economic life, social and cultural existent in our days.  

As a conclusion of the above mentions for implementation of development project 
of an activity of agro tourism based on ethnic principle, should be considered some priority 
objectives, such as: exploration of tourists preferences; analysis of the way the offer is 
prepared, which obligatory has to comply with today consumers requests. 

Achieving all these objectives has as purpose increase of quality and quantity levels 
of agro touristic levels in the region which finally should lead to increase tourists’ traffic in 
the area, revenue growth, rewarding of those who were implicated in agro touristic activity 
from hilly and mountainous areas.  
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