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Abstract: Due to the major implications, it generates at the economic level, tourism
represents an important economic branch of the economy for many countries that have
followed the development of this sector. Leisure, in the context of modern tourism, is a basic
component that develops, diversifies and takes on new and complex forms, seeking to
respond to the most unique and special needs of the tourist, becoming a tourist demand
generator. The present study, carried out based on a questionnaire, followed the way in
which the activity of the Ski School, from the resort “Muntele Mic ”, influenced tourist traffic
in this area.
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INTRODUCTION

Tourism is an important economic sector for many developed or developing
countries.

Tourism, in the modern sense of the word, is a phenomenon in which the motivations
are oriented towards the recovery and changes of the environment, the knowledge and
appreciation of the beauties in contact with nature and is, in particular, the product of the
cultivation of fusion between nations and countries, human societies, as a result of the
development of trade, industry and markets and is supported by the improvement of the
means of transport. Tourism is the concept that includes all processes, especially the
economic ones, they are manifested in the influx, permanence and return of the tourist to, in
and out of a certain municipality, country or state. [1,8]

The tourism product combines tangible and intangible elements: accommodation,
food, transport, leisure, as well as other additional services. These additional services are an
important part of the tourism product, allowing the differentiation of the tourism product.

According to the classification of tourism activities made by the World Tourism
Organization, this field includes all tourist transport service providers, accommodation
service providers, food service providers, leisure service providers and vocational training
institutions in the field. [3,7]

These supplementary services are an important part of the touristic product, allowing
tourists to differentiate between multiple products.

The leisure industry, in the context of modern tourism, is a basic component that
develops, diversifies and takes on new and complex forms, seeking to respond to the most
unique needs of the tourist and becomes a generator of tourist demand.

In a society under the empire of speed, of changes, under the pressure of stress
factors, tourist leisure acquires a central role in spending free time. [2,4]

Leisure is the main means of individualizing the tourist offer, of diversifying the
products of companies and destinations in a permanent competition, becoming an important
source of revenue, of increasing economic efficiency. [5,9,10]

Leisure, in the context of modern tourism, is an essential component that develops,
diversifies and accepts various forms, trying to satisfy the unique and special needs of the
tourist, thus becoming a generator of demand.
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Leisure tourism is travel made for the purpose of recreation, rest or leisure.

Currently we can talk about a real leisure industry in tourism. The term industry
attributed to leisure is determined by the size and role it plays in the economy of many states
with a tradition in tourism.

The leisure industry is considered the branch of the national economy, a component
of the tourism industry, within which recreational activities are carried out for the most
pleasant leisure time during the trip and at the destination. [1,6,12]

The leisure industry can also be defined as: the set of means, equipment, events and
activities offered by accommodation units, resorts or tourist areas, capable of ensuring the
individual or a social group a state of good mood, of pleasure, to give the sensation of
satisfaction, fulfillment, to leave a favorable impression and memory.

Leisure accounts for an average of 10-15% of total holiday expenses, with significant
differences on forms of tourism and can become the main motivation for travel, leading to
the emergence of new types of holidays: ski holiday, mountaineering holiday, tennis holiday,
hunting holiday, yachting and surfing holiday, etc. [4.11]

MATERIALS AND METHODS
This study is a cross-sectional survey, conducted on the basis of a structured
questionnaire, applied online. The study followed the way in which leisure services can
determine the increase of tourist traffic in the studied area-Muntele Mic. Descriptive
statistical methods were used for data analysis, later presented in graphic form to better
illustrate the respondents' responses.

RESEARCH RESULTS

Muntele Mic is part of the Retezat-Godeanu Mountains group and belongs to the
Southern Carpathians Mountain range. [16] Muntele Mic is 22 km from the city of
Caransebes, a road that passes through the villages of Borlova, Zervesti, Turnu-Ruieni.

The altitude, the clean air with Mediterranean climate influences, the flora and the
sauna play an important role for the Muntele Mic resort. Muntele Mic also plays a role as a
dam because cold air masses pass through it, but also dry and warm air. [15]

The vegetation in the Muntele Mic area is one of forests, with spruce and beech
predominating. In the alpine hollows you can see passions on which various flowers grow.

Muntele Mic offers a tourist product that is particularly suitable for winter sports, but
also for summer activities.

The Muntele Mic resort is especially known by winter sports enthusiasts. It has
three ski slopes. [15]

Table 1.
Situation of the ski slopes in the Muntele Mic resort
Path Slope Transport facility Snow cannon Nocturnal
characteristics
Northern 1780 m Single-seat ski lift NOT YES
Valley of the Sun 1700 m Two-person ski lift NOT NOT
Valley of the Sun 1260 m 2-seater chairlift NOT NOT

Source: https://banatul-montan.ro/muntele-mic-si-poiana-marului/ [13]

The snow on Muntele Mic is one meter and can last for four months, from December
to March. Mountain enthusiasts who do not practice skiing can ride ATVs, go on a roller
coaster on Derdelusul Momo, do Heliskiing and freestyle and many other activities.

Those who go to Muntele Mic Resort outside the winter season can get away from
technology and enjoy nature. [14]
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On Muntele Mic you can do a lot of activities, from outdoor picnics, nature walks,
field tennis, to bike rides and ATVs through the forests. Established in 2018, Muntele Mic
Ski School is currently made up of five members eager to teach all lovers of "sliding sports™.
Lessons at Muntele Mic Ski School are held individually or in groups for different age
categories and levels of skiing training. During school holidays, the instructors of the Ski
School organize excursions or camps for children who come happy to progress in "snow
sliding” during the year.

B December
B January

i February
B March

Figure 1. Monthly repatriation of the tuists who use the services
""Ski Courses Muntele Mic"

As can be seen in the graph above, the number of tourists who take the school's ski
lessons is higher in January and February due to school holidays. The most eager to learn to
ski are children aged 5-12. Muntele Mic, located in the Caras Severin county, offers a diverse
tourism product that caters to both winter sports enthusiasts and summer adventurers. The
topic of this research is centered around skiing and snowboarding and the impact of these
activities. The resort features multiple ski slopes suitable for various skill levels. Notably, a
skiing school operates in this area, which is a supplementary service that can generate
additional interest from tourists.

This questionnaire aims to identify the impact that the activities organized by "Ski
Courses Muntele Mic" have on the development of tourism in the Muntele Mic tourist resort.
The responses to the questionnaire were mostly positive, even if there were also negative
responses, they can help more in the development of the Muntele Mic Resort.

Figure 2. Have you visited Muntele Mic mountain resort in the last 5 years?

The first question was more of a curiosity to find out how many times the Muntele
Mic Resort was visited in the last 5 years.

In the graph displayed above according to the answers to the questionnaire
formulated and sent, a large part of those who completed it, namely 84.8% answered
affirmatively to the first question of the questionnaire which refers to their visit in the last 5
years to Muntele Mic, and the other 15.2% answered negatively to this question. The second
question was asked to see where the visitors to the Muntele Mic Resort live. The respondents
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of the questionnaire are from both rural and urban areas, with those from urban areas being
the most numerous.

mRural = Urban

Figure 3. The residence environment of the respondents

The Muntele Mic resort is a very populated one. That is why the next question is to
see from which county all the winter sports enthusiasts come.

AR 2.11_ BH2.90

IS 2.58

CS 35.90%

T™ 46.20%

Figure 4. County of residence

The respondents of the questionnaire are from 7 different counties, most of them
being from Timis and Caras-Severin counties.

= 18-20 years old
W 21-35 years old
m36-50 years old
= over 50 years old

Figure 5. Age category

An important question is to see how old those are who visit the Muntele Mic Resort
because not everyone loves the mountains in the winter.
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The age category with the highest percentage of respondents to the questionnaire is
between 21-35 years old.

As we well know, Muntele Mic is a mountain resort known for its ski slopes and
superb winter landscapes, the Muntele Mic Resort is not very visited during the year. So
tourists also visit Muntele Mic mostly in the winter.
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Figure 6. When did you visit the Mountain Resort Muntele Mic

Being a leisure resort, the question was about the activities carried out.

As | said above, Muntele Mic is a mountain resort known for winter activities, so
the favorite activities of tourists are sledding, skiing and then hiking, these can be carried
out mainly only in the winter.

As we well know, anyone who wants to learn to ski must take some courses, hence
the question Have you used the services of Ski Courses in Muntele Mic

Because many of the tourists who visit Muntele Mic are also beginners, they prefer
to turn to specialized people to teach them to ski or participate in other winter activities.

B Yes mNo

Figure 7. Have you used the services of ,,Ski Cources Muntele Mic"?

Since many of the tourists who visit Muntele Mic are beginners, they prefer to turn
to specialized people to teach them to ski or participate in other winter activities.
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m Social networks
m Friend recommendation
= From my nephew
From my son-in-law
From the nephew

Figure 8. Where did you hear about it ,,Ski Courses Muntele Mic”?

From what can be seen from the graph above, we notice that the vast majority of
tourists have heard about Ski Cources Muntele Mic" from their friends.

u several times a week
B once a week

67%
u once a month

on every vacantion

Figure 9. How often have you used the services offered by ,,Ski Courses Muntele Mic"?

According to the graph above, most of the tourists take ski lessons every vacation.

The next two questions refer to the satisfaction of tourists related to the activity of
those at the ski courses, namely the fact that they are influenced to return to the resort due to
these ski courses in a proportion of 53.8% more than half of the respondents, but not the
registrations in the camps organized for children are not as successful because they did not
enroll their children in these activities, only 17.9% of parents enrolled their children in the
camps.

= Very much
u Much
u Moderate
Little
Very little

Figure 10. To what extent did the organization of ski courses through ,,Ski Cources
Muntele Mic™ influence your decision to visit or return to the mountain resort of
Muntele Mic?

Another quite important question implemented by us in the questionnaire is the one

related to the satisfaction of tourists related to "Ski courses Muntele Mic", they are 100%
satisfied with them.
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m Very satisfied

m Satisfied
Dissatisfied
Very dissatisfied

Figure 11. Are you satisfied with what the Muntele Mic resort offers you, in terms of
leisure services?

Tourists are very satisfied with the leisure services, which is why they will come back
in other years.

The last question applied in the questionnaire represents the satisfaction of tourists
with the leisure activities carried out in the Muntele Mic resort, opinions are very divided,
but for the most part, they are satisfied and very satisfied with these activities.

CONCLUSIONS

The future development of leisure services in the Muntele Mic resort has huge
potential, considering both the natural resources and the growing demand for mountain
tourism and outdoor activities.
Some directions that could help harness this potential include diversifying services
and improving infrastructure:
+ theme hikes and trails-summer hiking trails, mountain biking trails, mountain
running trails and even adventure parks for all ages.
+¢ cultural tourism and events-the organization of cultural events, outdoor concerts
or seasonal festivals, which attract both tourists and local communities.
+¢ infrastructure development.
To attract more tourists, infrastructure is essential:
+¢+ improving access roads, expanding capacity

% accessibility-improving access roads and creating quality transport routes would
facilitate access for tourists in any season;

% modern chairlift and gondola facilities, operating throughout the year, would
facilitate the movement of tourists and increase the attractiveness of the resort.
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